

















This Just In: 10 lessons from more than 25 years of public interest communications

10. Fight fire with fire.

Conservative think tanks, government officials and
corporate flacks stand ready to attack public interest
advocates. FENTON's media “war rooms” can fight
back, tackling issues from apartheid and Central
America to the death penalty and same-sex marriage.

Environmental Media Services

FENTON helped to create EMS, a counter to industry
and government environmental information. A nonprofit,
independent clearinghouse that holds briefings and
connects reporters with experts across a broad range
of environmental and public health issues, EMS has
become a trusted resource for journalists. Its award-
winning Web site is used by 92 percent of environment
reporters, according to surveys, with 48 percent relying
on it daily.

The war in Iraq

Before President Bush invaded Iraq, a concerted effort
conceived by FENTON exposed the significant opposition
to war from military thinkers and diplomats — as well as
the hundreds of thousands of ordinary Americans who
participated in protests. The coalition group Win Without
War connected opponents of the war with major media
outlets, created news events and organized private
briefings for media decision makers.

IWANT YOU
TO INVADE IRAQ

Go ahead. Send me a new generation of recruits. Your bombs will
fuel their hatred of America and their desire for revenge. Americans
won't be safe anywhere. Please, attack Iraq. Distract yourself from
fighting Al Qaeda. Divide the international community. Go ahead.
Destabilize the region. Maybe Pakistan will fall - we want its nuclear
weapons. Give Saddam a reason to strike first. He might draw Israel
into a fight. Perfect! So please — invade Irag. Make my day.

011 sense

Osama says: ‘| Want You to Invade Iraq!
TomPaine.com features reasons
why we shouldn’:
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Testimonials

“We see FENTON Communications as a core part

of our team. Their almost unique understanding of
online organizing, combined with their media and
communications depth, has been fundamental to our
breakout success.”

-Wes Boyd, President, MoveOn.org

“For more than four years, we've been duly impressed
by FENTON's ability to manage and weave together
complex policy, research and communications pieces
into a comprehensive, sophisticated and successful
public health campaign. Thanks in part to their work, we
now have a federal system in place that collects critical
information about all homicides and suicides to guide
effective violence prevention policies - just as we do for
traffic accidents.”

-Mary O’Connell, Director of Communications,
Joyce Foundation

“When an advocacy group releases a report, it can be
difficult to get the news media to stand up and take
notice. FENTON's strategic advice and media work was
extremely helpful in turning our report’s valuable data
and analysis into invaluable media coverage.”

-Russlynn Ali, Executive Director,
The Education Trust-West

“When we take on a corporation like Enron, Royal Dutch
Shell or WorldCom on behalf of individual shareholders,
or pension funds and the workers whose funds they
invest, we've found that FENTON Communications gets
our lawsuits and settlements properly interpreted by the
media as necessary remedies to corporate greed and
misbehavior. For about five years now, our lawyers and
FENTON have been a successful partnership leading
toward corporate governance reform and significant
paybacks to defrauded investors.”

- Al Meyerhoff, attorney for Lerach Coughlin Stoia Geller
Rudman & Robbins LLP (Los Angeles)

“We hired FENTON Communications at a pivotal time

in our new foundation’s growth. At the time, The Point
Foundation was not adequately on the public’s radar
screen. FENTON worked with us to develop messages
that conveyed our mission in a way that connected with
the public on an emotional level. FENTON is passionate
about their work and it shows. They helped put The Point
Foundation on the map.”

-Vance Lancaster, Executive Director,
The Point Foundation

“One of Air America Radio’s untold stories is the ‘early
adopter’ outreach that FENTON did to ensure that

our natural base was excited about the new network.
FENTON played a crucial role in our rapid growth and
success by building buzz among influential progressive
audiences in the months before we launched, helping us
knock Rush Limbaugh off the top of the charts.”

-Carl Ginsburg, Executive Vice President,
Air America Radio

“In a complex, confusing and often hostile media world,
FENTON knows how to get our message out — quickly,
honestly and forcibly. They are great!”

-Julian Bond, Board Chairman, NAACP

“FENTON gets it. When it comes to positioning women
and girls at the center of social change in the world,
FENTON gets that we can't afford to think small. We
count on them for their lasersharp ideas, initiative and
savvy. And they deliver every time.”

-Christine Grumm, Women'’s Funding Network
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About FENTON Communications

For more than 25 years, FENTON Communications
has partnered with nonprofit clients to make

social change. We work to protect the environment,
improve public health and advance human rights
and social justice. This guide is one in a series

that we've produced to help build the strategic
communications capacity of the nonprofit sector.
To download a free copy of this and other FENTON
guides, visit www.fenton.com.

Contact Us

Questions? Comments? \We welcome your
thoughts and ideas.

New York

Lisa Witter, Chief Operating Officer
(212) 584-5000

Lisa@fenton.com

Washington, D.C.

Ira Arlook, Managing Director
(202) 822-5200
lra@fenton.com

San Francisco

Parker Blackman, Managing Director
(415) 901-0111
Pblackman@fenton.com
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