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What this nonpartisan think tank is doing right: 

Spokespeople are spotlighted with photographs and •	

excerpted quotes.

Multiple ways to “find an expert” - there’s a link on both •	

the left and right side of the page.

Public Policy Institute of California 
www.ppic.org/main/pressroom.asp

What this popular search engine is doing right: 

Featured testimonials from satisfied customers about •	

Google and teasers about upcoming ideas and features.

Prominent promotion of their blog—an engaging way •	

to directly communicate their messages.

A simple email field on the right allows reporters to •	

sign up for alerts.

Google 
www.google.com/intl/en/press/index.html 



About FENTON Communications

For more than 25 years, FENTON Communications 

has partnered with nonprofi t clients to make 

social change. We work to protect the environment, 

improve public health and advance human rights 

and social justice. This guide is one in a series 

that we’ve produced to help build the strategic 

communications capacity of the nonprofi t sector. 

To download a free copy of this and other FENTON 

guides, visit www.fenton.com.

Contact Us

Questions? Comments? We welcome your 
thoughts and ideas. 

New York
Lisa Witter, Chief Operating Offi cer
(212) 584-5000
Lisa@fenton.com 

Washington, D.C.
Ira Arlook, Managing Director
(202) 822-5200
Ira@fenton.com 

San Francisco
Parker Blackman, Managing Director
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